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c o n c l u s i o n

The principles we propose are based 
on biomimicry, the generative pattern 
of nature and the natural inter-
relatedness of people, organizations, 
systems, and things.  Ultimately, these 
principles will help stakeholders 
cooperate and collaborate for the good 
of all, creating a continuous 
regenerative spiral.

Artificial Intelligence (AI) was not 
specifically addressed in these 
principles, but we do acknowledge 
machine learning algorithms and 
language models are intrinsic to the 
infrastructure that run Attention 
Economy business models, 
applications and technical platforms. 
The United Nations produced a 
comprehensive set of 
recommendations for
published in November 2021. The 
United States White House also 
sponsored an  We 
believe the Conscious Attention 
Economy Principles are core to any 
technology platform that engages 
human attention including artificial 
intelligence, and the application of 
these principles should be applied to 
every dimension that AI impacts.

 AI Ethics 

AI Bill of Rights.

We realize that to many, what we are 
proposing may seem too abstract or 
insurmountable to have relevance in 
our world, but we must consciously 
direct how we want our attention to be 
‘managed’.  If we don’t, the current 
economic model valuing profit over 
healthy ecosystems will prevail. In 
order to move from an extractive to a 
regenerative attention economy model, 
we must re-imagine the current 
attention economy to align business, 
government, education, and civil 
society by empowering individuals to 
express their intentions, respecting 
their wishes, and protecting human 
rights.


The current system is not in alignment 
with mutually thriving life for all beings 
and nature. Our principles are based on 
mutual respect and benefit, 
adaptability and stewardship.  We 
honor the rights of individuals, but not 
at the expense of the commons.

https://en.unesco.org/about-us/legal-affairs/recommendation-ethics-artificial-intelligence
https://www.whitehouse.gov/ostp/ai-bill-of-rights/
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T h e  P l e d g e

As an individual stakeholder, I commit to implementing 
these principles in any way that is relevant to my 
personal, community, and professional worlds.

The Conscious Attention Economy Principles provide a foundation for 
an adaptive, regenerative ecosystem that generates value for 
individuals, society and the natural world with each unique online 
experience. Decision-making that affects attention should use these 
principles as a source for guidance. Human and natural well-being 
should be the paramount concern in the implementation of attention-
based systems. We can all contribute to greater well-being through 
conscious awareness of how we use our own attention.
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w h a t ’ s  n e x t

‘First Movers’ are individuals and 
organizations that inherently know and 
embody Conscious Attention Economy 
Principles and are committed to 
expressing themselves in accordance 
with the values they represent, even if 
it places them at an economic 
disadvantage under the current 
extractive economic model. 


Many First Movers are already 
developing technology and business 
models based on these principles. You 
know who you are, and we are 
supremely grateful for your vision and 
commitment. To First Movers, we offer 
support and validation.  We know that 
others will follow.



‘Second Movers’ Are those 
professionals, educators, innovators, 
activists, policy makers, and 
individuals who are aware of attention 
economy issues and are eager to be 
part of the solution, but feel current 
systems and frameworks do not 
provide the necessary education and 
agency to do so. 


For Second Movers, the Conscious 
Attention Economy Principles can 
serve as a framework to ignite 
creativity, align values and drive 
action.  We hope they help inspire 
innovation for all stakeholders when 
used as a guide to create business 
models, technologies, policies, and 
curriculum that acknowledges our 
mutual interdependence and serves 
well-being for all life.

The goals presented here are ambitious. It will take time 
to educate, advocate, coordinate, network, prototype 
and collaborate with the many individuals and groups 
who are either already focused on these principles or 

are anxious to embody them in their work. 



This is just the beginning. 



Thank you for your valuable attention.
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g r a t i t u d e

In closing we want to acknowledge and offer our gratitude to 
the Future Capital Initiative for its sponsorship. 


Future Capital’s mission is to convene individuals and 
organizations to manifest conscious economic models that can 
deliver health, well-being, and prosperity in support of mutual 
interdependence for all beings including the Earth.

We also would like to acknowledge the partnership and 
cooperation with the United Nations Economist Network 
(UNEN), New Economics for Sustainable Development Initiative 
(NESD) Yellow Attention Economy Working Group, Dr. Chantal 
Line Carpentier from the United Nations Conference on Trade 
and Development (UNCTAD) and all the wonderful people who 
have contributed to this effort.

United Nations New Economics for Sustainable 

Development (NESD) 


Here is the full UN document for the Yellow Attention Economy 


https://www.un.org/en/desa/unen/policy-briefs



https://www.un.org/sites/un2.un.org/files/
attention_economy_feb.pdf

https://www.un.org/en/desa/unen/policy-briefs
https://www.un.org/sites/un2.un.org/files/attention_economy_feb.pdf
https://www.un.org/sites/un2.un.org/files/attention_economy_feb.pdf
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g e t  i n v o l v e d

The core working group is a diverse collaboration of professionals from technology, 
advertising, academic, civil society, finance, non-profit and creative sectors who are 

passionate about creating a world that works for all life.

Alisa Gus

Amani Anai


Gautham Vadakkepatt

Kristofer Doerfler

Dr. Patricia Klauer 


Phahsa Ras

To learn about next steps or to engage in how you can implement these 
principles into your life or work, please reach out to the team.

Email: 


Website: 


contact@consciousattentioneconomy.org



https:/consciousattentioneconomy.org/

This work is licensed under a Creative Commons Attribution 4.0 International License.

https://www.linkedin.com/in/alisagus/
http://linkedin.com/in/phahsa-97227410
http://linkedin.com/in/gauthamvadakkepatt
http://linkedin.com/in/kristofer-doerfler-64634234
http://linkedin.com/in/patricia-klauer-8a31381
http://linkedin.com/in/phahsa-97227410
mailto:contact@consciousattentioneconomy.org
https://creativecommons.org/licenses/by/4.0/
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D E F I N I T I O N S  -  I

The attention economy refers to the many interrelated technology 
systems, applications, advertising and adtech business models 
including search engines, social media, games and the currently 
nascent metaverse itself. We offer these terms to align on common 
language to facilitate communication and add clarity to our intentions 
and meanings.

Attention Capital

Financial investments and/or financial returns 
based on capturing value from attention data

Attention Data

The combination of personal and behavioral 
data collected while individuals are engaged 
online

Content

The flow of information produced to garner 
attention in order to achieve a goal and any 
production costs or gains associated with it

Data Algorithms + Tools & Artificial Intelligence

The technical processes and technologies 
used in capturing, analyzing, and acting

on data inputs

Data Inputs

The raw data generated by a stakeholder 
and/or initial data included in a process. The 
data captured through online engagement by 
individuals. This could be both identifying 
data or behavioral data such as time spent 
browsing a particular site

Data Outputs

The processed data developed from refining 
the data inputs. Data produced by 
processing and analyzing raw data inputs

Data Sovereignty

The ability for an individual or entity that 
produces an original dataset to be identified 
as the rightful owner-of that data with the 
ability to steward and monetize the data they 
have cultivated with maximum autonomy

Digital Attention Infrastructure

Interactable content or infrastructure within 
digital ecosystems designed to capture

attention data and influence behavior
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D E F I N I T I O N S  -  I I

Digital Ecosystem

An electronically connected space in which 
individuals and enterprises can directly 
interact with no intermediary

Digital Twins

The digital representation of an individual or 
physical entity inclusive of all

representations of that person or physical 
entity in a digital medium

Ethical Research, Templates, Language, and 
Frameworks

Guidelines for algorithms, content and 
technical design that are oriented towards

individual attention safety and well-being

Human Experience

The totality of attention by an individual or 
group of individuals interacting with a

space and/or entity and its returned impact

Human Labor

Work performed by people in the process of 
developing and supporting the

attention economy

Intention

In relation to the attention economy refers to 
the expressed interests, desires, and actions 
of an individual or stakeholder that 
contributes attention economy resources to 
a system

The Metaverse

A virtual-reality space in which users can 
interact with a computer-generated 
environment and other users

Metric & Accountability Systems

How success is measured in relation to 
attention, data processes, and well-being

Patents & Proprietary Acknowledgements

Ownership of attention economy resources 
by a stakeholder which is in alignment with 
conscious attention economy principles

Physical Attention Infrastructure

Physical technology, physical ecosystems 
and/or physical tools utilized to support the 
attention economy and/or capture attention 
(ex. newspapers, phones, headsets, 
billboards, etc.)
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D E F I N I T I O N S  -  I I I

Portability

The ability to move between platforms that 
perform the same services without losing 
any personally- generated data

Purpose

In relation to the attention economy refers to 
the reason why an individual or entity 
expressed an intention

Spatial Web

Refers to a computing atmosphere that 
exists in a 3D space. It is a pairing of real and 
virtual realities and accessed through the 
interface of Virtual and Augmented Reality

Social Networks

Social systems with multiple stakeholders 
where individual attention is utilized as a 
currency for community engagement (does 
not need to have monetary value)

The Overweb

Refers to the decentralized public space 
above the webpage. More specifically, the 
portion of this meta-layer above the web 
page where people can meet and interact 
directly through content

Individual Attention

the immediate time spent with mental 
perception of an occurring phenomena (can 
be conscious or subconscious)

Well-being

The quality of the human experience

Web 2

Also known as the social web, this layer of 
the Internet refers to websites that empha-
size user- generated content, ease of use, 
participatory culture and limited interoper-
ability (i.e., compatibility with other products, 
systems, and devices) for end users

Web 3

A layer above Web 2 that supports user 
transition into becoming individual 
stakeholders with self- sovereign rights over 
their intentional content and attention 
alongside greater interoperability


